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Communication
Political Economy of Sports
1. Describe the “political economy of media” in your own words
Political economy is a theoretical perspective that aims at understanding the relationship that exists between power, wealth, media and cultural systems existing amongst the societies. The cultural systems that are of interest to the political economy include sports and sports media. Through political economy, the broader understanding of social, economic, political and cultural aspects are elaborated.
2. Explain how the NFL Network, for instance, can be seen as the NFL exerting “instrumental control” over coverage of sports
The NFL network created the television networks which can be used for distributing live games. The network created, therefore, provides control over sports entities and athletes over media coverage.
3. What is meant by the term "sports/media complex"?
These are radical changes that require critical interrogation in interest to commercial sports to have large sports coverage. 
4. What is “horizontal integration” and “vertical integration”?
Horizontal integration is the acquisition of the business to operate at the same level of the chain value while vertical integration is where a company controls or owns distributors.



Television Broadcast Rights
1. What does the Sports Broadcasting Act of 1961 provide to professional sports leagues in the United States?
The law provided sports league with an antitrust exemption that allows them to pool the rights of broadcast collectively to all the games they have for their teams and sell them to the highest bidding television network.
2. How did Pete Rozelle use MNF to increase the bidding value of NFL football?
He convinced NFL owners to change from a system in which they teamed up to make their television deals but instead keep the money to themselves to one of the league's television rights which collectively increased the bidding the value.
3. Why doesn’t the NCAA control all TV contracts around college sports?
NCAA failed to control all TV contracts around college sports since at the time it was dictating all the television deals, including the number of times a university can appear on television, the collegiate conferences were organized and were led by University of Oklahoma and Georgia to negotiate personal televisions deals with networks.
Dangerous Currents
1.  ​What is “brandcasting”? Define it
Brandcasting is the action of having an idea behind broadcasting to promote a brand through streamlining using pictures.
2. What is the result of journalism with sports news as a "vehicle for audience flows"?
Journalism with sports news has led to a loss in the quality of TV journalism and it is becoming more difficult to develop a high-quality program related to journalism and sports. Also, the price of broadcasting rights has increased for sports events hindering the flow of information to the audience interested in sporting activities. Therefore, to attract more audience, the journalist has been using different attractive styles to channel their information.
3. Contrast the roles of advertising and journalism, according to the authors.
Both advertisement and journalism have a role of broadcasting information. The journalist used pictures to broadcasting sports and gaming activities to make the audience remember the broadcast information. In the advertisement, the information broadcasted is also passed through the use of pictures to attract more audience.
4. How helpful are “personal ethical approaches” by journalists in light of the powerful economic forces under which they work, according to the authors?
Observing the ethical approaches by journalists helps in promoting economic growth in different areas broadcasting is taking place. There is transparency in informing the audience on the information that can lead to economic growth, hence they are not sanctioned in areas they are working. 
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